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As technologies emerge and create new 
possibilities, it’s important to us that the 
Bible be at the forefront of innovation.

BOBBY GRUENEWALD
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88% of U.S. pastors are comfortable  
using AI in areas like graphic design

89% of U.S. pastors believe AI will  
have some impact on relational quality

SOURCE:  BARNA,  FEB 2024



The A.I. ministry leaders 
should prioritize is … 



Authentic Interaction 



Authentic Interaction 

Artificial Intelligence



Limitations of A.I.



You really need to think of A.I. 
as a seminary student intern.

KENNY JAHNG
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A.I.

Apprentice Intern



Give A.I. tools the same 
responsibility and oversight you 

would give an apprentice or intern. 



Prompt Engineering 

The art of using keywords to get AI tools 
to generate better images and more 

accurate and relevant written responses.



P.R.O.M.P.T



P = PROFESSIONAL EXPERIENCE



“You are a social media professional with  
10 years experience creating highly engaging 

social media campaigns for non-profits.”



R = REVIEW UNDERSTANDING



Do you understand?



“You are a social media professional with  
10 years experience creating highly engaging 

social media campaigns for non-profits. 

DO YOU UNDERSTAND?”



“Absolutely, I understand. I have a decade of 
experience crafting compelling social media 
campaigns specifically tailored for non-profit 

organizations. What can I assist you with 
regarding social media strategies or campaigns?”



Do you understand?



O = OBJECTIVE



“You are a social media professional with  
10 years experience creating highly engaging 

social media campaigns for non-profits. 

Do you understand?”



“I need a cross-platform social media 
campaign comprising 12 posts to promote a 
ministry event to be held on Friday April 28. 

Do you understand?”



M = MIMIC or MODEL



“I need an outline for a 30-minute sermon 
about Deuteronomy 5:6-9, written in the 

style of Andy Stanley, Nicky Gumbel,  
Christine Caine and Craig Groeschel.”



“You are a social media professional with  
10 years experience creating highly engaging 

social media campaigns for non-profits. 

Do you understand?”



“I need a cross-platform social media 
campaign comprising 12 posts to promote a 
ministry event to be held on Friday April 28. 

Do you understand?”



“I need the posts in the campaign to  
mimic churches like Elevation, HBT  

and Life Church. 

Do you understand?”



P = PRIMARY AUDIENCE



“You are a social media professional with  
10 years experience creating highly engaging 

social media campaigns for non-profits. 

Do you understand?”



“I need a cross-platform social media 
campaign comprising 12 posts to promote a 
ministry event to be held on Friday April 28. 

Do you understand?”



“I need the posts in the campaign to  
mimic churches like Elevation, HBT  

and Life Church. 

Do you understand?”



“The posts need to target 18-30 years 
olds living in Melbourne Australia. 

Do you understand?”



T = TASK PARAMETERS



“You are a social media professional with  
10 years experience creating highly engaging 

social media campaigns for non-profits. 

Do you understand?”



“I need a cross-platform social media 
campaign comprising 12 posts to promote a 
ministry event to be held on Friday April 28. 

Do you understand?”



“I need the posts in the campaign to  
mimic churches like Elevation, HBT  

and Life Church. 

Do you understand?”



“The posts need to target 18-30 years 
olds living in Melbourne Australia. 

Do you understand?”



“I need the 12 posts to work across multiple 
platform character lengths, to include at 

least one emoji in each, and to have a call to 
action or question at the end of every post 

to attract engagement. Do not use any 
hashtags, or formal or insider language.”



Professional experience 
Review understanding 
Objective 
Mimic or model 
Primary audience 
Task parameters



Your church needs 
an A.I. POLICY



Sometimes the greatest opposition 
to what God wants to do next, comes 
from those who were on the cutting 

edge of what God did last.
R.T.  KENDALL
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A.I. Policy for churches



You are an experienced policy 
development officer and lawyer with 20 

years experience specifically in the 
Australian church and ministry space. 

Do you understand? 



I need you to write a first draft of an AI 
policy for an Australian church which needs 

to cover AI attribution, IP and privacy. 

Do you understand? 



Can you model this on an organisation that is a not  
for profit registered charity with a paid staff of 8 

people and a volunteer team of 20 people. 

Do you understand? 



Can you write a version of the policy that is 
easy to understand in everyday language? 

Do you understand? 



I need to add a risk register, presented as a table, 
for board of directors use to the policy form. 

Do you understand? 





I need an email written to explain why 
the church is introducing a new AI policy 
to church staff, with a link to the policy. I 
also need a similar email for volunteers. 

Do you understand? 





AIforChurchLeaders.com
AI for Church Leaders Facebook
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